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DJSI World Performance
December 1993 - December 2004, USD, Total Return Index
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Hearts, minds and abusing laqis

The : L‘hir;a’s: I|:.|5t reformer
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Thabo Mbeki, Africa's intolerant leader
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The good company

A sceptical look at corporate social responsibility
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Full time CR Employees

staff, “believers” “in the business”




Mainstream
consumers,
customers

Green
consumers,
customers
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Community
affairs

Single bottom
line impact?

Labor
compliance
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CR staff, Employees in the

Sustainability Network business without
heavy CR support




Sustainable
innovations for all
sports and fitness
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“Cultural
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2003 Environmental Financial Statement

Essmated Emaronmenial Costs and Savings Worldwide (8 in milions)"?

Envirommenial Cosis
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EXECUTIVE SUMMARY »

e business case for sustainability

The Bottom Line. OVERVIEW

You know it's the right thing to do. You know
it's part of who we are and our values. Now
learn how sustainability adds financial value
to the Nike business. Making the business COMPETITION
case for sustainabilty and reporting the
results demonstrates to shareholders and
other financial stakeholders that
sustainability efforts add value, both now and
in the future. And locking at potential projects FRAMEWORK
through a business case framework will
allow people to choose those projects with
the highest total returns, including those with
non-gbvious value drivers. o dive in, and
see the business case in action! BUSINESS CASE

-

WHAT CAN YOU DO? — L

-

CONTACT: Justin Yuen « UPDATED: January 9, 2003 - DEPARTMENT: Mike Corporate Sustainable Development + Design: Dragonfly Interactive
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& do the right thing

Making the link to the business \
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"Heart and Sowul” -

USA Retail
Sustainability

|I'll ratlon of
susiainabillty into
Eguipmant

Carporate
Responsibilit wick
Eacis/Fraguonily
Asked Questions

Sustalnability Network

kyosel Corporats
Responsibility Manth

WHAT'S NEW

Welcome to INTERACT!

This Is the place for you to get inspired by storles, innovate
with your projects, and get connected to the resources you
need to get sustainability integrated into your job. Click on
the "Discover Interact" or "Need Help" buttons to the left to
get started.

Nike Australia launches Reuse-A-Shoe program

Amidst a huge plle of - k >
6,000 shoes previously g

destined for landfill, ; L i
marathon legend Steve

Moneghetti, Nike Australia &

Managing Director Tony

Balfour, and CEQ of

EcoRecycle Ian Coles

launched the Nike Reuse-

A-5hoe program in

Working withothers bo charge the way we do
buginess, That™s what sustaingbdsy & o about
Mow you have a comphate resourcs bo share ieas
and béchinologmes with athars at Mike

| "Nickel and Dimed” in America

Mov 12, Portland, Oregon. The

| Matural Step’s system condition

#4 is: "In a sustanable society,

~ human needs are met woridwide.”

How can a business

incorporate it mlo its operational
practices and stralegies? The
principle reminds us that humans
are part of the environment, and
sustainabilly can't be acheved
without attention 1o social Bsues.
Tha breakfast meeting will begin
with actors from Arlists Repertory
Thaatre a phece from
Mickel and Dimad, an adaptation
of Barbara Ehrenreich's book,
"Nickel and Dimed, on Not
Gatting by in America.” Lok To
[Tedrd inia

Tth Annual Sustainable
Business Symposgium

Mow 14-16, Eug Oragon. Plan
















